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About the MAG

The Merchant
Advisory Group

merchants and industry leaders together to
help shape innovative approaches to payments
and advocates for merchants’ interests. We
offer unparalleled networking opportunities
for merchants and sponsors in a collaborative
environment.

MAG Membership:

Comprised of senior industry leaders from both the business and technology sectors,
MAG membership represents key industry verticals including payments optimization,

finance, fraud, risk, marketing, operations, innovation, and technology.

Typical MAG Members are:

e [ndividuals who want to help drive positive change in the payments industry.
e Payments operations or payments technology subject matter experts.

e New payments professionals looking to gain a foundational knowledge.

Member Verticals

*Through August 2023

28%

Retail

25% 19%

Supermarket/
Petro/
C-store

eCommerce/
Telecom

|
12% 6%

Restaurant/ Healthcare/
QSR Insurance/
Pharma
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About the MAG
Mission

Driving positive change and innovation in the payments industry that serves the

merchants’ interests through collaboration, education, and advocacy.

The MAG
is built on
Partnership,

and we seek to bring all parties together to

Vision

An improved and equitable payments ecosystem.

Our Values Guide How We Work Together:

Forward Thinking

: . . : We fuel curiosity and nurture innovation, propelling ourselves toward a future of limitless possibilities.
address issues in a collaborative, effective manner.

MAG merchants have the unique opportunity Trusted Source

to network with their peers in other industry We operate with integrity, committed to the informed and best choice in all situations.

segments and to share their learnings and Community Connection

experiences. We build connections that foster relationships and create quality engagements and a safe environment.

Customer Driven

We lead and operate with the customer in mind.

Diverse Perspective

We embrace the power of diversity, leveraging perspectives from all to ensure we make the best decisions.

Impact Focused

We are passionate about finding solutions and driving meaningful and significant results.

MERCHANT ADVISORY GROUP | Brand Guidelines | Getto Know Us 2 October 2024
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Identity System

Through use of examples,

this guide details the expectations for future design work for the MAG to ensure all

Why Have
Brand Standards

internal and external marketing maintains the same overall look and feel of our brand.

A well-managed graphic identity is an important part of strengthening the MAG's visual
identity as a brand and will contribute to the broader goal of strengthening the MAG's

Our brand guidelines are a set of rules that define reputation and prominence in the industry.

the overall look and feel of our brand.

Our brand guidelines help build a brand identity that
assists our audience in recognizing the MAG across
all platforms.

This comprehensive brand style guide outlines
everything from typography and color palette to our
tone of voice and mission statement.

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System 4 October 2024



There are
Two Versions of
the

Text in the MAG Logo is created in Futura BT Book
and should never be substituted for another font.

The registered trademark symbol must always
appear when the logo is used.

-@®

MERCHANT ADVISORY GROUP ®

This logo is used when the wording "Merchant
Advisory Group” is not prominently displayed in
the surrounding area.

®

This logo is used when the wording "Merchant

Advisory Group” is prominently displayed in the
surrounding area.

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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Logo Usage

We Want
Our

Make sure you follow the ouldelines.
e For print, the minimum widthis 15 inches.
e For web, the minimum width is /5 pixels.

MRG MG

| MERCHANT ADVISORY GROUP ® | MERCHANT ADVISORY GROUP ®

15in (Print) 75 px (Web)
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Logo Usage

The MAG Logo
Should be

To ensure the logo's visibility and impact, no
graphic elements of any kind should invade

the marked zone. To determine the size of the
whitespace, take the height of the "M" in MAG
from the logo text and reduce the scale to 40%.

40%

ERCHANT ADVISORY GROUP ®

40%
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Logo Usage

Our Logo
Has Been
Designed In

MERCHANT ADVISORY GROUP ® MERCHANT ADVISORY GROUP ®

MERCHANT ADVISORY GROUP ® MERCHANT ADVISORY GROUP ®

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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Logo Usage

Incorrect
Logo
Usage.

Superimpose the logos on images

MERCHANT ADVISORY GROUP ® MERCHANT ADVISORY GROUP ® MERCHANT ADVISORY GROUP ®

Place on any other colors

Rotate the logo
Squeeze the logo
Change the color of any element

o U1 N

Change the alignment between the

logo and the text

/ /
/ /
/ /

/
MERCHANT ADVISORY GROUP ®
/

/

5. 6.
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Referencing

How to The preferred method for referring

Reference the

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System 10 October 2024



Color Palette (primary)

Primary Color Palette

Our Usage of
the Color Blue C431M 2610 K55
iIs One

Hex: #073174
R7|G49|B116

Hex: #0050c4
RO|G80|B196

C77|M45|Y0| K23
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Color Palette (Secondary)
Secondary Color Palette

Hex: #0091e2
ROO| G 145|B 226

The Secondary
Palette Should
be used to

provide accents or to add a highlight.

C76|M34|YO00|KOO

Hex: #258e32
R37|G142|B50

C83|M20|Y 100 | K06

These accent colors may also be used as full
background colors on collateral.

Hex: #db5912

Avoid using these colors as the dominant R219|G89|B 18

color field on corporate materials. In most

C09|M79|Y 100 |KO1

cases, utilize the primary colors as the most

dominant colors showcased in the graphic.

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System 12 October 2024



Color Palette (Secondary)

Tertiary Color Palette

Hex: #01357f Web Hex: #d6f5ff
MAG additional
C1010|M89|Y22|K8 Print C14|MO|YO|KO

Palette for
MAG internal
use ONLY

provide broader accents for internal and

Hex: #30b5d8 Hex: #15a5b0
R48|G181|B 216 R21|G165|B176

C69|M7|Y10|KO C77|M14|Y31|KO

external facing documents, presentations, and Hex: #0091e2

digital collateral. RO|G145|B226

C76 | M34|YO|KO

Avoid using these colors as the dominant

color field on corporate materials. In most

cases, utilize the primary colors as the most Hex: #ee5e3c

dominant colors showcased in the graphic. R238|G94|B60

C1/M78|Y83|KO
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Choosing

the Right

We like our photography bright and human.
Images should feel energetic, authentic,
profesional, and candid.

Brightness

We prefer natural daylight, over studio lights or filters.

Subjects
Should be in clear emphasis within the frame and
should be visually engaging.

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System 14 October 2024



The Welcoming
and Caring
Feeling of our

also found in the "form” of our words. Typography
Is the element that gives our words a distinctive
look and feel even before someone reads the
text. Handle typography sensitively, using a keen
eve to keep the overall layout organized yet
dynamic.

The MAG's typefaces:

Raleway, Lato, Arial, and Gotham

Raleway

Raleway is the typeface utilized for impact. It's robust, modern appearance
means it should be used for functional headlines and signage.

Lato

Lato is our most versatile typeface and should be used for small
text, like body copy.

Arial

Arial is the font utilized for web copy and in practical documents including:
conference / powerpoint decks, and resources / educational guides.

Gotham

Gotham is the font utilized as the letterforms in our conference logos.

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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Raleway

Raleway is used for all internal and external
materials.

't is aSans Serif font with an approachable
and friendly feel that matches the work we do.

Raleway font may not be altered by shadowing,

stretching, outlining or applying any other
modifications.

Raleway Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890!@#$% N &

Raleway Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890!@#$% &"

Raleway Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890!@#$% &

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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Lato

Lato must be used for all internal and external

materials.

't is aSans Serif font with an approachable and
friendly feel that matches the work we do. Lato

font may not be altered by shadowing, stretching,

outlining or applying any other modifications.

Lato Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 @#$%"&*

Lato Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*

Lato Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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Arial

Arial must be used for all web, powerpoint, and

Arial Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

educational resource guides. Calibri can be used
as an alternative font when Arial is not available.

't is aSans Serif font with an approachable and 1234567890! @#$ O A& *
friendly feel that matches the work we do. Arial '
font may not be altered by shadowing, stretching, Arial Bold

outlining or applying any other modifications.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

1234567890! @#$%"&*

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System 18 October 2024



Gotham

Gotham will only be used with conference

related materials.

't is aSans Serif font with an approachable
and friendly feel that matches the work we do.

Gotham font may not be altered by shadowing,

stretching, outlining or applying any other
modifications.

Gotham Book

ABC

DEFG

abca

HIJKLMNOPQRSTUVWXY/Z

efghij

kKlmnopqgrstuvwxyz

1234567890/ @# %%~ &*

Gotham Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopagrstuvwxyz
1234567890 @H#$% " &*

Gotham Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890 @ #$% " &*

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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Iconography

p

Choosing
the Right

o

p ¢

D -
B & A B M
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Social Media

SocialMedia’s
Potential

These guidelines were developed for all social
media sites, accounts, interactions, and posts
on behalf of the MAG. These guidelines will be
adjusted as needed to adapt to changes in the
evolving landscape.

Social Media

1.

|4
O

NS S A SR A

We do not approve of live-tweeting and/or sharing of speakers’ direct quotes and content from MAG
conferences and events.

Always use an Oxford comma.

Use active voice. Avoid passive voice.

Avoid slang and jargon.

Use positive language rather than negative language.

Focus your message. Lead with the main point.

Be concise. Use short words and sentences. Avoid unnecessary modifiers.

Be specific. Avoid vague language. Cut the fluff.

Be consistent.

Spell out numbers when it begins a sentence. Otherwise, use the word for 1-10 and numerals for 11+.

Conference Social Media Policy

MAG encourages attendees and sponsors to share conference session titles and speaker

information on social media channels, including, but not limited to: LinkedIn, Twitter, Facebook,

and the MAG conference app; however, we do not approve of live-tweeting and/or sharing of

speakers’ direct quotes and content from MAG conferences and events.

MAG retains control over the development and presentation of sessions, topics, and materials.

All session materials, video, and audio recordings of sessions are the property of MAG for
distribution and use as MAG sees fit.

MERCHANT ADVISORY GROUP | Brand Guidelines | Social Media Guidelines
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https://www.linkedin.com/company/merchant-advisory-group/

Social Media

Imagery Examples of Correct Use

SocialMedia’s
Potential

SAVE THE DATE

SAVE THE DATE REGISTRATION CLOSING SOON //// nified 24
= = L 4 +
= aE = | i
fl= L HE g

G o CMEGET

-Pa - | M -Payments ]

-mfled 24 [[nified 24

FEBRUARY 20-23| HYATT REGENCY DALLAS, TX FEBRUARY 20-23| HYATT REGENCY DALLAS, TX

These guidelines were developed for all social

media sites, accounts, interactions, and posts
on behalf of the MAG. These guidelines will be
adjusted as needed to adapt to changes in the

evolving landscape.

If you plan to include the MAG’s logo

iIn promoting your participation in the conference, please share the Brand Guidelines with any

marketing individuals who will be creating promotional graphics.

Continued...
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Social Media

Insert a Picture in PowerPoint

1. Click where you want to insert the picture on the slide.

Utilizing
the MAG's

2.0n the insert tab, in the images group, click pictures and then click this device.

3. In the dialog box that opens, browse to the picture that you want to insert, click that picture, and then click Insert.
e For best results, crop your selected image before inserting into the template.

These toolkits were developed for | | | |
4. Save your image as a JPEG for best posting results when promoting on LinkedIn.

I’'m Speaking at [nsert Design Transition] I'm Speaking at

+Clickicontoadd E % + |_;]

- picture ble Pictures Screenshot Photo
' v w Album ~

promotional use for all conference speakers

to use to promote the event on all social media

sites, accounts, interactions, and posts on
behalf of the MAG.

ples | Insert Picture From

Contents of the kit include:
1. Social Media Template (PPT)

2. Picture Instructions
3. Social Share Kit

P& This Device...

Payments Fal Stock Images... . Payments
Conference 24 ’ Conference 24

& Online Pictures...

SEPTEMBER 16-19 | SIGNIA BY HILTON ORLANDO BONNET CREEK

B e

SEPTEMBER 16-19 | SIGNIA BY HILTON ORLANDO BONNET CREEK
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4. Events

MAG Payments Conference

............................................................................................................... 26
Rauments MAGHIREE ..o B [N SRR g ) 27
HRIEERNATIONA] ..o ne b e T, | T S S 28
EEVEr aging Colfitrence Collateraly pem s ta-meid B LTS 0 29
DIBRADULION oo et B (VT B 30
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MAG Payments
Conference

MAG Payments Conference Logo:

m Payments
Conference 24

Building on the esteemed legacy of the MAG
Annual Conference and Tech Forum, the MAG
Payments Conference retains its status as the

MAG Payments Conference Colors:

MAG's flagship gathering every September.

Rooted in topical relevance and featuring
Illustrious keynote speakers, this conference
offers unparalleled insights into the future of

Hex: #073174 Hex: #0050c4 Hex: #0091e2
R7|G49|B116 RO|G80|B 196 ROO |G 145|B 226

payments.

MERCHANT ADVISORY GROUP | Brand Guidelines | Events 26 October 2024



Payments Payments MAGnified Logo:

MAGnified payments
Conference mﬂed 24

Payments MAGnified Colors:

Hex: #073174 Hex: #0050c4
R7|G49|B116 RO|G80|B 196

MERCHANT ADVISORY GROUP | Brand Guidelines | Events



MAG
International

International Event Logos:

PAYMENTS.. PAYMENTS 4
SUMMIT I SUMMIT

PAYMENTS . b, PAYMENTS

65 SUMMIT SUMMIT

International Event Colors:

Hex: #15a5b0
R21|G165|B176

Hex: #073174 Hex: #0050c4
R7|1G49|B116 RO|G80|B196

MERCHANT ADVISORY GROUP | Brand Guidelines | Events
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Website Banners:

Payments
MAGnified
February 20-23

Hyatt Regency Dallas, TX

Leveraging
Conference

Payments MAGnhified
February 20-23

Hyatt Regency Dallas, TX

:

™M | MID-YEAR CONFERENCE
S | AND TECH FORUM
N y

Payments
APAC
-nlfled 24 = | MEET-UP

FEBRUARY 20-23 | HYATT REGENCY DALLAS, TX

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

Payments
- Chart Title

i " il 1. Content sit amet, consectetur adipiscing elit 4

n I Ie 24 H + Sed do eiusmod tempor incididunt ut lsbore et

a7 o dolore magna aliqua .

v

o Quis ipsum suspendisse ullices gravida

r : P First o Last Ma
g T = Risus commodo viverra maecenas g it
FEBRUARY 20-23 | HYATT REGENCY DA LLAS ™ 4 . o 5
i 2 - - Pt 2. Content sit amel, consectetur adipiscing olit 20 Irst Mame Last Mas
» Sed do ewsmod tempor incdidunt ul labore el ) 3 Tibe Lowwrn b =
dalore magna aliqua
+  Quis ipsum suspendisse ultrices gravida m Ira1 Noma Laat Ha
& Tiia Livam im0
LS LR T N LT
Sues?

an:N mo Last Name

Payments MAGnified 24 | MAG

Payments MAGnified 24 | MAG
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Distribution

MAG Content
Ownership and
Distribution Policy.

The MAG requires all speakers

to sign a speaker agreement before presenting on a MAG-hosted webinar or conference
session. Many of our merchant members have strict policies on their ability to participate
or attend webinars or conference sessions, which can include being a speaker or asking
questions in an open Q&A format, whether verbal or through presentation technology.
All MAG merchant members have executed a non-disclosure agreement which includes

a commitment by the MAG that any content recordings will remain the property of the
Merchant Advisory Group and remain solely accessible through our own platforms which
not only require a login but are also permission-locked to only those allowed to view that
content. By releasing our raw recordings or content materials to other third parties, we
break that commitment and lose control over how that content could be altered or further
distributed to unauthorized parties.

The MAG does not grant exceptions to this policy in any circumstance.

MERCHANT ADVISORY GROUP | Brand Guidelines | Identity System
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5. Power Point Template
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PowerPoint Template

Make Your
Presentations
Easier to

General Guidelines

Content Ownership

Basic Elements

Presentation Size and Cover

Power Points Utilize a 16:9 Format

Maximum PowerPoint File Size

MERCHANT ADVISORY GROUP | Brand Guidelines | PowerPoint Template
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PowerPoint Template

Cover Slide

M a ke ' o u r Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

aym e n ts = 9 First Mame Last Name
5 £,
5]

Presentations Cignified 24 /¢

FEBRUARY 20-23 | HYATT REGENCY DALLAS, TX 4 i -

Title Losem Ipsum Dalar

e MODERATOR: First Name Last Name ‘
MARG i b MeG
Title Lorem Ipsum Dol MR rvICn e

First Mame Last Namea
@ MODERATOR: First Name Last Name fla Losem Ipsum Dolor

I S S e

First Name Last Name

Title Losem Ipsum Dolor

Easier to

Payments MAGnified 24 | MRG

Partner Logos

External Presenter Logo

MAG Logo/Footer

Continued...
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PowerPoint Template

Make Your
Presentations
Easier to

@

Continued...

Typography

Primary Font

Alternate Font
Emphasis

Accent Colors

Header/Subheader

Header Size and Font

Consistent placement

Concise headers

MERCHANT ADVISORY GROUP | Brand Guidelines | PowerPoint Template
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PowerPoint Template

Make Your
Presentations
Easier to

@&

Continued...

Body Text

Body Text Typography Size

Recommended size when slide doesn’t contain Images:

Recommended size when slide contains Image:

Body Text Typography Size

MERCHANT ADVISORY GROUP | Brand Guidelines | PowerPoint Template
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Video and Demo

PowerPoint Template

Video
Make Your
Presentations Live demo
Easier to

Tips and Best Practices

Use the Notes Section

One Slide, One Idea

@

Continued...

Minimal Verbiage and Maximum White Space

Avoid Busy Transitions
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PowerPoint Template

Make Your
Presentations
Easier to

Continued...

Template Examples:

L chnified 24
= - L] +
FEBRUARY 20-23| HYATT REGENCY DALLAS, TX

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

First Hama Last Name Company Name
MOOERATOR T Lo Ko
‘ ' Firsz Name Last Name
Company Nama

| comparyame

First Hama Last Name c =
UDDERATOR @ LeiginpndHin Gampany Nams
@ Fiest Nama Laat Hama
Gompany Nama @ Firat Harmn Last Name | o Wars
T Lorwm o Cuicr

Payments MAGnified 24

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

Lorem ipsum delor Heading
Chart Title
1. Content sit amet, consecietur adipiscing old
+ Sad do siusmod tempor incididunt 1 Iabors ot
dolore magna aigqua
o Cuis ipsim suspendisss ulinces gravida
* RiSUS COMMOO VIVerma Maecenas.
2. Content sit amet, consectetur adipiscing oit
» Sod do eusmod bempor inckdidunt ul labore et
dolore magna algua
v Cuts ipsum suspendesse ultnices gravida

Payments MAGnifled 24 | MEG

Payments
icinified 24

+
FEBRUARY 20-23 | HYATT REGENCY DALLAS, TX 1

Lorem Ipsum Dolor Title

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

Fiat Nama Lagt Name Mm
MODERATOR: First Marme Last Names T Loren § [ - g

First Mama Last Name

First Marmu Last Nma | IMS ;
MODERATOR: Firks Nams Lal Nama T Lirer Wt Dok ) 4

Paymants MAGnified 24 | MAG

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

Lerom Ipsum delor Heading

Cortent sit amet, consectatur adipiscing e, sed do siusmod iempor incididunt ut iabore et dolons magna aliqua.
s ipsum suspendisse ullrices gravida. Risus commodo viverra mancenas,

MERCHANT ADVISORY GROUP ®

Paymants MAGnifled 24 | MEG

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

First Name Last Nams
Tib Lrerm Ipam Dikor

Firs Nafi Last Nt
Tik Lorerm Ipsam Dickar

First Name Last Name
Tia Livorn) ot Dikor

First Nrne Last Nama
Tida Lorwrm Iizinam Dikar

Company Name

Company Name

Company Name

Comparny Name

Payments MAGnified 24 | MG

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

@.‘:
(7
©

Paymants MAGnified 24 | MAG

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

Firsi Hame Last Nama Lampany Name
MOOERATOR T Lew e it
First Name Lust Nama

Furwt tame Last Name Company Name

Firmt Kame Last Nama Campany Name
MODERATOR: "

First Mpma Lasl Name
First ame Lost Nams Campany Mame

T Lo o Dl

Payments MAGnified 24 | MEG

Lorem Ipsum Dolor Sit Amet Consectetur Ddipiscing

Lorem ipsum dolor Heading

Content it amet, consactatur adipiscing olit, sed do skusmod tempor ncikdidunt 1t iaborm ot dolor magna aliqua
Quis ipsum suspendigse uirices gravida. Risus commodg vivera mascenas.

SUBHEADING
1. Contmnt x# mmel, consoctelur adipiscing olit
+ Sod do slusmod tempor incididurt 1 labors of dolore magna aligua
o O ipsum suspensdisse ullrices gravida
* Risus commodo viverta mascenas.
2. Content 5% @mal, consoctolur adipiscing st
* Sed do ewsmed lempor incididur Ul labore ot dokore magna aliqua
= Quis ipsum suspendisse uliices gravida

Paymants MAGnified 24 | MAG
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